£S7 811.11:33

<.Jd. <N4<uLLhu3uL

hrudbhsuub hUU3hL Y6MLARONRE3UL UbMBNHNY ULALEMEL
LeRdbh NRUNRSNRUL SLSEUUSGhSULUL UUULUSGhSNRE@3NRLLE P
nhUULLNULUUL U REMNRY
(Hwtiwdénp)

Luuynud Gu Ynuypbn hpwyphbwlubiph dbpnnh Yhpwndwu wpnpjtdubpu wugtpbu
liqyh gnpdwpwp U wpndbupnuw] 2thdwtu U nwngdwu dwdwuwl: Ubpnnh hhdpnud
pulws £ phqubu wotuwphh wpnhwywu, fuunpwhwpnyg hpwypéwyubph npp ywhwugnd
E Jbpndnigyniu puiwpldwt dhongny: Ybpindynud bu case study dbpnnh Yhpwndwt wnw-
ybnipniuubinu nu ndqwpnieniuubipp: Ubpnnp tywwwlwhwpdwp £ oguinwgnpdtip wwwgw
dwutwgbiwubph hwnnpnwygwywu, |Gquywu, wnwpyuwjwywu, deennuiwu b unghw|-
(iqqupwuwlwu hpwabynieniuutiph qupgqugdwu wnbuwuyyntupg:

Unwugpuypti pwnbp. Yynuyptinn hpwyhbwlubiph dbpnn (case study), gnpdwpwp b
wpndtiupnuw| othdwu |Ggnt, hwnnpnwygwywu hpwgbynieintt, Jwutwghwnwywu Ynnd-
unpnadwdp Ypenieniu, hwnnpnwygdwu bwywwnwy:

Lbpwénipyni. Sunbiuwgbinn nuwunnutiph ghunwlwu wugtptu |Ggyp
nunigdwu pupwgpnud [wjunpbu Yhpwnynd £ Ynuypbinn ppwyphbwlyubph dbpnnp
(case study): Ubpnnh twywuwwlu b nwuwfunup Ynndhg npdwd [pugnighs inbint-
Yuwuwnydwywu ujnyebtiph dhongny (ogquwagnpdbiiny nwuwunnutph ubpnidp) Ynuypbwn
hpwyhbwyh yGpindnieniup: Uu dbennnd dhwly npnand gnjnyeyniu sntup, npny-
htwnl hpwyhbwyh ubipyujwgdwu ytponud Yupnn § punpyb npnodwt jwywagniyu
wmwppbipwyp: Uu nwnigdwu wpdtipp htug hpwyhbwyh ytpnwdniejwu gnpdpu-
pwgu k, npnanwdubiph npnunuwdp’ wnwohu hbipehu Yhpwnbing niuwynigyniuubpu
nt hdwnieniuubipp, wnbuwlywu ghunbihpubipp: Case study dbipnnu wnwoht wuqwd
Yppwnyby £ <wpdwpnh nwpngnud 1870 e, huly hpwgnpdndp uludt £ <wp-
quwpnh phqutiu nupngh Yppwlywu hwdwlwpgnd 1920 ryhg [1]: LEplwynwdu
nyjw vbpnnu wybiih wpryniuwytwn £ Yhpwnb] dwutwghwmwywu pnthbph nuw-
unnwywu fudpbpnid:

Case study-u niunigdwt nbfuuplw k, wju hpwgnpdynid £ hpwlw nuwnk-
uwlwu b unghwjwlwu hpwyhbwlubph uywpwgpnyejwdp: Uju dbpnnh gnpduw-
Ywu Yppwnnigjwt wnwuduwhwwnynieniut nunigdwt wypngbunid npulinpynid
GpYynt ninnnieyniuutipny.
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Unwohttu ninnywd L ny pE Ynuyptnn ghinbijhpubiph unwgdwup, wj| unbin-
Swagnpdwpwn dnwdkint uwpnnnigjwu b hdwnnejwt, hujwjwywu nbntlwunynt-
[EIntu dawybnt niuwynipjwu qupgugdwup:

Gpypnpnp wwjdwuwynpywsd £ nwuwfunup wuduwywu npwyubph qup-
gugdwu wwhwugny. upw, ny whwp L Yupnnwuw hwdwnpdtp duny wwhb| hpbu
wuwpptip hpwyhbwyubpnw, Yuwpnnwuw gnpdt] hwdwywpgyws b wpnyniuwybin:
Wu dbennp, h wwpptipnyeiniu wjwunwlwuh, odwunwynu £ qupgugubine uwl
nbfuuhyulywu dnwdnnnieniup, wqwun Ynndunpnaybint jupnnnypniup dwdw-
uwywyhg wpnwnpnyeniund b dbwynpbiint wjuwhuh hwinwuhaubip, huswhuhp
GU bwuwdbnunnwywunienut nu hupunipnyunieiniup: Case study dbennp uwl
nwuwfunuh nwwnnnnijwu Yepwwpu £, npp huwpwynpnyeiniu £ wnwhu dnwsdt| b
gnpdti|, unpwgub] unbindwgnpdwlwu ubpnidp: Case study dbennp, oguwagnpdb-
(nY nwuwfunuh wnbfuuninghwlwu gnpdniutinieiniup, pungpynud § Gpynt thny [2]:

Unwoht thnyp case dtpnnny hpwyhtwyh unbinddwu unbindwgnpdwlywu
w2tuwwnwuptu £ b hwpgbiph twuwwwwpwuwnnudp: Uju hpwgnpdynd b juwpw-
uhg nnipu L pungpynd ghunwhbnwgnunwywt, dGpnnuiwit b nwuwfunuh Yw-
nnignnuwu gnpénlubinyeniup: SGnyniejnlu ntup case dbpnnh hpwagnpddwu Gpyne
inbuwy.

1. dbpnn’ hhdujwsd thwuwnwgh, hpwlwu thwuwnbiph Yypw,

2. hnppudwd, dnnwgwdhu dbipnn:

Case dtipnnh unbnddwu thnybpu Gu.

- npngti| dpwgph wiu pwdhup, npht udhpywd £ hpwdhtwyp,

- fuunpp U bwywwwyubpph dLwybpwnid,

- wuhpwdbown wnbnblwwynyejwu thuwnpndd,

- hpwyphbwyh unbindnid b bywpwagpnye)niu:

Case study-h ulwpwgpniejwt hwdwp wuhpwdtion £ hwodh wnub) hbunb-
jw| Wwjdwuubipp.

-wju whwp £ hwdwwwwwufuwuh wnbuwlwu Ynpupt b dwutwghunwywu
wwhwueubippu,

- bwuptnpbih £, np hpwyhtwyp hhdudwsd (huh hpwywt thwuntiph Ypw,

-hpwyhbwyp wbwp £ |hup fuunpwhwpnyg b ywpniuwyh wuhpwdton pw-
uwynipjwdp wbntlwwnynipntu,

- hpwyhtdwyp wbwp £ ninblgyp hunwy gnignudutipny,

- wju whwnp £ hwdwwwwwuluwup nwwunnubph ndtiphu, dhliunyu dwdw-

Uwly [pup ng wwng wnwgwNPWUp:
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GpYypnpn thnyp nwuwfunuph gnpdniubinueynwut £ uwpwund, npntin tw
hwunbu £ quihu ubpwdwlwu U Ggpwihwyhs Ginyend, Ywugdnwd k thnpp fudptip b
ulunud £ ptuwpynudp, wowlygnud b guwhwwnid £ niuwunnubph ubpnpnuu hpw-
ypbwyh ybpndniginiund: Lywwnwwhwpdwp § dhus nwup uyudbp hwunhwb|
dh pwuhp nwwunnubph htwn b putwpyt) yepndniegniup, nwqdwywnniegniup:

Wu Yoqup' Ywwnwpbjwgnpdtint nwqiwywpnipjw puwnpnipyniup, huswbu
uwl hbinnwgnunbint U hwpunwgubnt mpdwé hpwyhbwywihu wypnptdu wy) dwpn-
Ywug puywdwu dhongny:

Snipwpwugnip dwutwyhg pwuwynp hwyinund £ pp nbuwybinp fuunph
(nddwu hwpgnw, nwuwflunup, wnwiny wwpqwpwunwubp, wbwnp £ funwuwihh
ninpn funphpnwnyniejnithg:

@Pnpp tudpbph pwdwuybing b (30-40 pnwt) wpwdwnpbinig hbunn Jwu-
uwyhgubpu h hwjwn Gu pbipnwd wypnpbdp, Jowynwd Gu, quwhwwnd, yephwuntd
(wywagnyu ndnip b ywwnpwuwnynd ubpyuywgubne:

Case study: Think of one well-known product you would buy just for the
brand name, one you would buy just for the price, and one you would buy just for
the packaging. Then for each one, discuss the company’s marketing strategy [3 ].

Let’s split into three groups!

Exercise 1.

Answer the questions.

1. Describe the notion of “marketing strategy”.

2. What are the elements of the marketing strategy?

3. What factors do affect the business environment?

e Analyze the wider business environment.

e The political/legal, economic, social, and technological factors.

4. How can you identify and analyze target markets for new products?

5. Can you explain sales goals in terms of volume and revenue.

6. Describe the marketing budget, elements of marketing mix, and their
timing.

Exercise 2.

Group one
Possible questions for the well- known brand name product.

1. Why would you buy the product just for the brand name?

2. How is this company become well-known?

3. Brand loyalty

e Brand awareness (recognition)
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e Brand preference (a high price to maintain an image of quality and
exclusivity)

e Brand insistence

Exchange the opinions and then express the opinion of your group.

Give two essential argumets in favour of your opinion and write them.

The opinion of the group 1.

e a differentiated vendor prefers to buy a product for brand name prefering
recognition, an image of quality and exclusivity, high price for high value.

e the actions and servey will give them the best shot at successfully
competing in the target market segments, gaining revenue and market share.

Group two
Possible questions just for the price.

1. Why would you buy this product just for the price?

2. Have you identified the correct price in a price-sensitive market?

3. Which is the aim of normal business in terms of profitability?

4. Can you increase your percentage of market share by selling at a low price
if it means that profits are also low.

The opinion of the group 2.

e differentiated customers (low cost providers) prefer heavy discounts, of
course, taking account the quality of the product. Low cost fulfills a customer's
urgent needs and value-based premium pricing may be the best strategy.

e low-cost promotions and give aways will confuse the customers, undercut
the value, and shrink the profit margin.
Group three
Possible questions just for the packaging.
Why would you buy this product just for the packaging?
Does it attract the buyer’s attention?
Does it explain the benefits of the product inside?
What perceived and real value does the product or service bring to the
customer?.

bl N

5. Will it contribute to convenience and ease-of —use?

6. How can this environmentally-friendly packaging give a product a
competitive advantage?

The opinion of the group 3.

e an unforgettable design packaging product maintains an image of quality
and exclusivity

® an attractive, eco-friendly, appropriate to the product and company image
packaging is easily recognizable
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All the groups have solved a problem by presenting the product. In this
instance, they have written a clear description of the case before analysing the
situation and making recommendations. They have chosen the product and
conducted a thorough market pricing analysis and gathered enough information to
formulate an action plan

To sum up, the current customer is the best asset the store has. They already
know their brand, they know the products and they know the service. Focusing the
time and energy on the new customers can be a powerful way to supercharge
revenues for the store, especially over the holiday season.

Gqpulwgnipyniu. Case study dtipnnh Yhpwnnyeiniup wwhwugnud £ nwiw-
unnp' |bqyhu whpwwbwnbnt pwpép dwlwpnuwy, dwutwghunwlwu wnwplwubph
npnawyh ghwbhputp, npwbugh Yupnnuuwu ndt| hpwyhdwlyubp: Luywnwyw-
hwpdwp & Yppwnt| dwghunpwwnnipuynud: Quwjwd wju dbpnnh Yhpwndwu pup-
nnyRjwup’ wju niup Jh gwpp wnwybinyegniuubn ghunwlwu wugbpbu Gqup oghdwu
U nwuwywundwu wnbuwuyniupg:

Unuyptizn hpwyhbwyubph dbpennh hpwagnpdnudp huwpwynpniegniu £ wnw-
hu’

e hwoyh wnub] nwuwunnh wuduwlwu b Jwutwghwnwlwu hGunwppppnt-
[eIntup,

Upw wwhwuedntupubinp, hnglipwuwlwu hwwnywuhoubpp,

e hpwlywuwgub ghwintifhph ybipwhuynd,

e Uhpwnb) nwunnubiph [uwpwuwiht woluwwnwuph pninp dubipp’ wuhw-
wwlwu, qnygbpny, fudpwihu, $pnunwi,

e qupqugub] funupwjhu gnpéniutinieiwu pninp dubpp.

pupbngbip (punhwuni, dwupwlypyhw, eanghl, thunpnnuijw),
funubip (JGuwfununeinu, Gpyfununieyniu ),

gptip (Fuub, wiwuh Yuqdnud),

niulunpbip, pwpgdwunye)niup,

e fupwub] dhownwplywjwlywu Yuwwbph punjwjunudp,

o [upwub| nuwunnutiph wywhynieniup,

e Slwynpb nuwunnubiphtt wuhpwdbion nwpptin nluwynyeniutbp wwwagw
dwutwghnwywt woluwwwuph hwdwp:

Uwwgw dwutwgbnh wwwpwuwnndp gwuluwgwsd gininnd wbwunp £ hup
hpwqatiwht dninbgdwdp: Ynuypbn hpwyhbwyubph dbennp duwynpnd b quip-
guwgunud £ dh 2wpp hhduwpwp hpwgbynieyniuutp [4]:

dwldwuwlwyhg hwunnpnuygwlywu hpwgbynyeniup tupwnpnu t |Gqw-
Ywu, wnwplywjwlwu, unghw-dawyniypw)ht, nwqdwywpwlywu, dtpnnulwu hpw-
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gbynieyniuutip: Legwywu ppwgbyniyeniup ubpwnnud £ bwl punpwd dwutiw-
ghwninigjwuu wnusynn |Gqyuwywu ghwnbihpubp, npnup ogunwgnpdnid tu gnpdw-
pwp hwnnpnuygdwu dwdwuwly: Uwutwghumwlwu hwnnpnwlygnipjwu pupwg-
pnud dtd npwnpnie)niu £ nupdynid twl pwnwwwownh W pGpwlywunigjwu Yh-
puwndwt niwynieniuubph qupgqugdwup:

Case study dbpnnny nwwubijhu nwwunnubpp gnpdtwywund hwdngynid
GU, np wotuwwwupp wtiwnp £ nintygyh ybpndnieyniuutinny nt hwdwnpniegyniuub-
pny, hwpg nt ywwwufuwup dbennny, wbwp b wdpwywibu phptug niubgwsd nb-
uwlwu ghwbihpubpu nt hwdngdniupubipp: Wuwhuny' nwuwunnutipp, gnpduwyw-
unud Yppwnbny ppbug niubigwd nbuwlwu ghwnbhpubpp, funpwgunud Gu npwup,
&tinp pbpnud wbuwwu ghwnbhpubpp gnpduwlwund Yhpwnbint hdwnnigyniuutip
U Yhpwnwlwu unp dninbignudubip:
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A.B. O'AHECSH

METO/I CASE STUDY B OBYYEHUU AHTJIMHCKOMY SI3BIKY
CTYJEHTOB SKOHOMUWYECKHNX CIIEIUAJIBHOCTEM

O6cyxaaroTcs poOIeMbl UCIIONB30BaHUs MeToaa case study mpu oOydeHHH aHT-
JMHCKOMY S3BIKY JIeJIOBOTO U NpoecCHOHANBHOro obmenus. OCHOBY METOJa COCTABIISET
aKTyalbHas, pealbHas, NPOOIEMHas CUTyallusi M3 MUpa Ou3Heca, TpeOyrolas pelieHHs
myTeM OOCYKICHHUs. AHAJIM3UPYIOTCSA MPEHMYIIECTBAa M TPYAHOCTH NPHMEHEHUS METOAa
case study. JlaHHbII MeTo[ 1I€7€cO00pa3HO MPUMEHSTH 11 (GOpMHUPOBaHNS KOMMYHHUKATHB-
HOM, JIMHIBUCTHYECKOH, PEIMETHON, METOIMYECKON N COLMOJIMHIBUCTUUECKOW KOMITETEH-
LU OyTyIHMX CHENNaTNCTOB.

Kniouegwie cnoga: meron case study, A3bIK JeI0BOr0 U MpodecCHOHANBHOro od1e-
HHS, KOMMYHHKAaTHBHAasi KOMIIETEHLUs, NPodeccCHOHANIbHO-OpUEHTUPOBaHHOE O0y4eHUe,
KOMMYHHKATHBHAS LEeIb.
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H.V. HOVHANNISYAN

THE METHOD “CASE STUDY” FOR TEACHING THE ENGLISH
LANGUAGE TO THE STUDENTS OF ECONOMIC SPECIALITIES

The article is devoted to the problem of using the method “case study” in teaching
the English language for business and professional communication. The basis of the
method is a real, topical, problem situation which needs discussion. The article analyzes the
advantages and disadvantages of the method “case study”. This method is expedient to be
appled for the formation of communicative, linguistic, subjective, methodological and
sociolinguistic competencies of the future specialists.

Keywords: case study method, business and professional communication language,
communication competence, professionally- oriented education, the aim of communication.
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A.P. CA®APSH

TPYAHOCTHU BOCHPUATHUSA YYUEBHOI'O TEKCTA HA PYCCKOM
SA3BIKE B APMAAHCKOM AYJUTOPUN

JlemaeTcst MOMBITKA ONIPEACTUTh CBOMCTBA M TPYIHOCTH BOCIIPUATHS y4eOHOTO TEKCTa
Ha PYCCKOM sI3bIKE. BBIIBIICHBI PO U (DYHKIIMU YIEOHOTO TIEPEBOa C YYETOM KIIACCHUCCKUX
OCHOBOIIOJIATAIOIIUX TPY/JOB MO METOIUKE OOYUYCHHS PYCCKOMY S3bIKY MHOCTPAHIICB, a TAKKe
HOBBIX HanpaBneHnﬁ B 3TOI‘/II O6J'IaCTl/I, B 4aCTHOCTH, JIMHI'BUCTHYCCKOI'O U IICUXOJUHIBUCTH-
YECKOT0 aCTIEKTOB KOHCTPYUPOBAHUS TEKCTA.

Knroueewte cnosa: y4ueOHBIN TiepeBOA, aOCOMIOTHBIN, OTHOCHUTENBHBIN, CBOMCTBO,
9KBHUBAJICHTHOCTH, CTPYKTYpPa, KOHTPACTUBHBIH.

B cBere rmobanuzanyuy 1 MHTEpHALMOHAIM3AUMH (100aBUM M TEXHOJIOTH3a-
IIUH) TIpoLiecca 00y4eHHus 0co0yI0 3HAUMMOCTh IPUOOPETAIOT YUeOHBIE TEKCTHI KaK
ocoOble enuHULBI 00yUCHHS, a TAKKE YUCOHBIH MEpEeBOI.

TpynHOCTB TEKCTa C TOYKU 3pEHUS IEPEBOAA - 3TO KOMIUIEKCHAs KaTeropus,
OTpasKaroIasi onpeesieHHbIe CBOMCTBAa caMOro TEKCTa MpoduiieM n30paHHOH CTy-
neHToM cnenuanbHocTH. HO.B. BaHHUKOB BbIIENse€T KOHKPETHBIE CBOMCTBA TEKCTA,
BIIUSIIOIINE HAa TPYIHOCTh €r0 BOCIIPUATHS CTYJCHTOM-TIEPEBOTIUKOM [1].

CaoticTBa yueOHOTO TEKCTa, BIUSIOLINE Ha TPYIHOCTh €0 BOCHPHATHS, MOTYT
HUMEeTh KaK aOCOJIOTHBIN, TaK U OTHOCUTEIbHBIN XapakTep (U3 MEepeYHCICHHBIX aB-
TOPOM CBOMCTB HaMH OBLTH B3STHI TOJILKO T€, KOTOPBIE MPUMEHHUTEILHBI K HAITUM
peanusm).

K aGcooTHBIM CBOWCTBAM OTHOCATCS:

— MOHATHUHHAA YCJIOXHEHHOCTh TEKCTa, BHEIIHUM TMPOSBICHHUEM KOTOPOI
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